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Highlights: We had 138 unique conversions this period. We had 116 phone calls and 22 form leads. 

Organic search traffic is up 37% over this same time last year. Our Most-shown ad this period 

received 18,766 impressions, 413 clicks, with a CTR of 2.20%. Our paid campaign yielded 104 total 

conversions. 

Traffic 
Total traffic is up 8% over this same period last year. Organic search traffic improved by 

37% over this same time last year. 

 

 

 

 

 



 

 
Important Keyword Ranks 
We continue to make gains in ranks for important key phrases. As we build authority to 

martinlawfirm.com we’ll continue to see gains in ranks and traffic in the coming months.   
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Total Conversions 
We had 138 unique conversions this period. We had 116 unique phone calls and 22 

unique form leads. Our paid campaign yielded 84 conversions this period. 
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Paid Search Campaign 
Our paid campaign yielded 2,260 clicks, 375,000 impressions and a total ad spend of 

$13,600 this period. Our average cost per click is at $5.74. Our paid campaign yielded 104 

total conversions this period. 
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Campaign Overview 
Our campaign performance was consistent this period over last. We’ll continue to make 

adjustments to help improve campaign performance. 

 

 
Campaigns & Search Keywords 
We’ll continue to monitor our search term report to ensure our ads are not being triggered 

by irrelevant search queries causing wasted spend. 
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Auction Insights [Competition Analysis] 
Our impression share continues at 14% this period. This means our ads are showing up 

14% of the time they are eligible for. We improve our impression share by increasing our 

budget. 

 

 
 
Most Shown Ads 
Our Most-shown ad this period received 18,766 impressions, 413 clicks, with a CTR of 2.20% 
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