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Highlights: Organic search traffic improved 188% over this same period last year. We now have 16 

key terms on page one of Google. We had 20 total conversion this period. We had 12 unique phone 

calls with 8 form leads.  

Traffic 
We had 588 new users to the site this period. This is an 70% increase over this same period 

last year. Organic search traffic improved 188% over this same time last year. 

 

 

 

 

 

 



 

Important Keyword Ranks 
We continue to make gains in ranks for important key phrases. As we build authority to 

visionofficeinteriors.com we’ll continue to see gains in ranks and traffic in the coming 

months. We now have 16 key terms on page one of Google. 
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Total Conversions 
We had 20 conversion for the period. We had 12 unique phone calles this period with 8 

form leads. 
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Paid Search Campaign 
Our paid campaign yielded 16 clicks, 457 impressions, with a total ad cost of $196. Our 

average CPC [cost per click] is at $12.25. 

 

 

Keywords & Search Term Report 
We’ll continue to monitor our search term report to ensure we eliminate unwanted clicks 

the result in wasted spend. 
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Ads & Devices 
Our best performing ad yielded 246 impressions, 7 clicks, with a CTR [Click Through Rate] of 

2.85%. Most of our traffic is coming from desktop computers. 
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