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Highlights​: We had 32 total conversions this period. We had 25 unique phone calls with 7 form leads. 

With 91 clicks this is a 35% conversion rate. 

Paid Search Campaign Overview 
We had 91 clicks, 1,630 impressions, CTR of 5.59, and average ad position of 1.1. 

 

 

 

 

 

 

 

 



 

Ad Groups & Keywords 
Our best performing ad group this period is our “uncontested”. We’ve yielded 1,382 

impressions, 60 clicks, with a CTR of 4.34%. 

 

Search Term Report & Best Performing Ad 
We’ll continue to monitor our search term report to avoid irrelevant clicks and wasted 

spend. Our best performing ad yielded 1,011 impressions, 51 clicks, with a CTR of 5.04%. 
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Landing Page & Auction Insights 
Our current impressions share is at 67%.  Impression share is t​he percentage of 

impressions that your ads receive compared to the total number of impressions 

that your ads are eligible. We improve our impression share by increasing our 

budget. 

 

Devices & Demographics 
Most of our clicks are coming from mobile devices. We’ve made bid adjustments to help 

increase clicks and conversions from mobile devices. 
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Total Conversions 
We’ve had 25 first time callers and 7 form leads this period from our paid campaign. Our 

average call durations is 4 minutes and 9 seconds. 
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