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Highlights: We had 70 goal conversions for the period. We had a 5.26% increase in calls 

from organic search. 

 

We had 279 new users to the site this period. 94 visitors came from organic search. We had 

24 visitors from our paid campaign. 
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Total Conversions 
We had 70 total conversions this period. Calls from organic search were up 5.26% over the 

previous period. 

 

 

We had 35 first time callers this period. Our average call duration was 2m 9s. 
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Calls - Day & Time 
A majority of our calls came in on Monday, Thursday, & Friday from 8am to 4pm. 

 

Paid Campaign 
Our total ad spend this period was $180. We’ve lowered our cost per click this period over 

last by .54. Our paid campaign yielded 1 conversion for the period. 
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Search Term Report 
These are the actual search terms visitors typed into google to trigger our ads. We need to 

continue to eliminate unwanted search queries and only bid on key terms that convert. 
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Import Organic Keyword Ranks 

 

 

 
5 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
6 


